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SUMMARY 
 
This circular relates to the application of Brand South Australia to all interstate and overseas 
recruitment and employment advertising or promotion undertaken by government agencies.   
 
Approval by the Chief Executive (or equivalent) is required for interstate or overseas recruitment 
advertising. Please refer to the Marketing Communications Guidelines for more information.  

 
 
For further information: 
 
Department of the Premier and Cabinet 
www.dpc.sa.gov.au/govcommunications  
Email: govcommunications@sa.gov.au  

 
 
Background 
 
In February 2013 Cabinet endorsed a new brand identity for South Australia to aid in driving 
consistent, long term representation of the State in key interstate and international markets.  
 
Brand South Australia is based upon the values of creativity, innovation and industriousness – 
values which embody the State. The Brand is a powerful identifying endorsement for the State and 
helps to encapsulate who we are, where we are and what we offer. 
 
As migration is an important priority for the Government of South Australia, the State Brand has 
been incorporated into employment communications.  
 

 
Interstate and Overseas Recruitment – Mandatory Requirements  
 
The inclusion of Brand South Australia in the manner prescribed in this circular is mandatory for all 
government departments and agencies when recruiting for interstate or overseas candidates.  

 
 
Design 
 
Interstate and overseas recruitment and employment advertising or promotion undertaken by 
government agencies must include the following elements: 
 
1. The Government of South Australia logo or agency specific variant 

 This should be applied as per the Government of South Australia Branding Guidelines 
 
 2. The brand South Australia logo 

 Vertical format logo to be used as depicted in this circular 

 Alignment with the Government of South Australia or agency specific variant at the base of 
advertising where possible 

 Should be applied as per the Brand South Australia – Branding Guidelines 
 
Examples of acceptable use of these elements are included as an appendix to this document. 
 
 
 
   

 

http://www.dpc.sa.gov.au/govcommunications
mailto:govcommunications@sa.gov.au
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Example Recruitment Ads  
 
Government of South Australia       Co-brand Example (mono) 
Standard Template   
 

                                         
 
 
Examples for reference only 
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Example Recruitment Ads  
 
 
  Existing Agency Template (mono) 
 

 
 
  Example for reference only 

 
 
 
 
 
 


